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Tea unites the world ...

… and thrives in Germany, despite mounting challenges. Last year was no exception, 
even as climate change intensified. In 2023, many of the nation‘s tea companies – 
most of which mid-sized and family-owned – successfully consolidated and sometimes 
even expanded their economic success.

The healthy beating heart that underpins the German tea industry is its product range, 
acclaimed and appreciated by customers at home and abroad. And dovetailing this 
success are the high value creation, innovation and sustainable practices in place, both 
in Germany and the countries of origin. The Association and its members continue to 
champion socially responsible standards on the front line, where people cultivate, har-
vest and process numerous raw materials. The common thread at all times? Exemplary 
commitment.

In the post-pandemic era, consumers have continued embracing teas, herbal and fruit 
infusions as part of a healthy and varied diet. While per capita consumption declined 
slightly compared to the previous year, tea revenues rose in 2023, rubber-stamping the 
strength of the German tea industry.

Cold-brew or functional teas for example – are just some of the new and innovative 
products on offer. Producers are awakening the desire of younger target groups in 
particular to discover the ever growing world of teas, herbal and fruit infusions. No 
wonder tea-growing nations with shorter histories, like New Zealand, South Korea or 
Nepal, are continuously expanding the range of teas available to connoisseurs and 
explorers alike.

In this annual Tea Report, the German Tea & Herbal Infusions Association sheds light 
on the achievements and progress of the tea trade, both domestically and worldwide. 
So, read on and enjoy a deep-dive into the current state of play – best-savoured with a 
brew of choice. We hope you find it a stimulating read!
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54 / / /  SUSTAINABILITY

The German tea industry has a tradition to do good. That’s why its companies go the 
extra mile to maintain very close and personal relationships with their partners in 
the countries of origin. Amid climate change that threatens teas, herbs and fruits as 
natural raw materials and those who grow and harvest these, all stakeholders must 
unite and strive to combat the consequences.

Operating sustainably, remaining socially engaged and adapting ecological approach-
es are all top priorities for the German Tea and Herbal Infusions Association and its 
members. And here, the Association strives to ensure all voices are heard. That is why 
a new Code of Conduct has been jointly drawn up and adopted. Giving all parties the 
chance to engage, including an extensive member survey, is how we are helping tackle 
sustainability issues and take the actions required.

In Germany, it’s primarily family-run SMEs that trade in tea, not global players and 
their scope of influence remains limited. So when the question of supplier sustain­
ability arose, the German Tea and Herbal Infusions Association promoted mindful and 
collective efforts to embrace legislation like the Supply Chain Due Diligence Act (LkSG) 
and thereby safeguard the continued existence of small farmers. 

Therein lies the threat, however, that implementing this best-intentioned law may 
force the 'weakest links' in the market out of the supply chains entirely. Something 
that would harm not only business reputations but also put the social responsibility 
of member companies towards their trading partners in  question. Ultimately,
sustainability that benefits both people and the environment is a challenge and one 
that won’t be solved overnight.

Living and applying sustainability

Keeping it top of mind

And positive for the longer term
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68,2 L

40,5 L

27,7 L

Herbal and fruit infusions

Black and green teas

per person in Germany

Still a not-so-guilty pleasure

Germany’s tea lovers supped 68.2 litres per capita in total in 2023. The lion’s share 
of 40.5 litres was herbal and fruit infusions, while black and green teas made up
the remaining 27.7 litres. The total was just 0.9 litres less than in 2022  – virtual 
parity – and continued to outperform pre-pandemic levels. And weather, namely the 
exceptionally mild autumn of 2023, is probably a key reason for this 1.3% blip. 
The colder the season, the more customers tend to reach for a warming cuppa.

So the country’s passion for tea remains in rude health, as the figures reflect. 
In each minute of 2023, over 34,000 cups of black and green tea and over 56,000 
cups of herbal and fruit infusions were drunk. Over a year, that‘s almost 47.5
billion brews enjoyed nationwide.

Both a treat and a favourite daily fuel, tea meets myriad consumer needs. 
A thirst-quencher, a stimulant, a go-to after the gym, a brew on a break, a drink
to relax, part of a healthy, varied diet, a natural food and the ticket to endless 
and ever-changing enjoyment.

No other beverage wears as many hats or meets as many individual wishes and 
expectations. In short, for more and more people, it’s no tea, no life. For a discerning 
target group, tea from German manufacturers is synonymous with quality, character, 
enjoyment and awareness. All of which explains why tea, herbal and fruit infusions 
and all the good they bring with them are here to stay and look set to grow and 
grow.
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Tradition and variety
Second only to water as the world’s favourite drink, turn-
ing to tea has become ingrained in both our culture and 
daily routines. And while Germany and Europe drink less 
of it than many Asian countries, its popularity continues to 
rise. We have gone beyond spontaneously sipping the odd 
tea, herbal or fruit infusion long ago. In many cases, these 
drinks help define our waking hours and everything else 
we consume. A wake-me-up first thing, during a break, 
a mug next to your monitor, an afternoon get-together 
in good company, before and after sport or sipping after 
sundown after surviving the day – tea is ever-present 
throughout.

Tea's virtues are winning over younger audiences too. Low 
in calories, sugar-free and endlessly varied, the fascination 
it sparks shows no sign of abating. Explorers, connoisseurs 
and epicures alike like nothing more than stopping by at 
speciality tea shops in brick-and-mortar retail. Offering 
expert advice and an inspiring shopping experience, these 
outlets are the go-to for specialities and rarities.

And the appeal of teas, herbal and fruit infusions tran-
scends the classic hot brew. The vast spectrum of flavour 
they offer fuels newly inventive,  innovative products and 
fresh drinking occasions. More and more often, tea adds 
the magic touch to trendy mocktails, both in ready-to-
drink and cold-brew products. It’s an evolution that both 
teamakers and devotees alike can acclaim and find very 
welcome.

Cold-brew teas in particular have been flying off the 
shelves, to producers‘ delight. As refreshing as the name 
suggests, they’ve become a go-to on sweltering summer 
days, for sporting activities and a sugar-free alternative 
to soft drinks. In fact, cold-brew teas now comprise 
nearly 1% of the total market — and that number is set 
to rise.

Broader societal trends are also behind this strong and 
steady tea consumption. Thanks to growing awareness 
of the importance of nutrition and health and a shift to 
more sustainable lifestyles, tea remains very much in 
vogue. And despite a slight dip in organic tea sales as 
consumers felt the pinch, its market share still outstrips 
that of all other food products by more than double.

Even so, no-one is suggesting that the future will be all 
plain sailing. Rising energy and raw material costs, supply 
chain disruptions, dwindling natural resources and an 
ever-growing list of legal requirements and red tape all 
pose significant challenges. But the real elephant in the 
room when it comes to naturally grown raw materials 
like tea, herbs and fruits remains climate change. That's 
why sustainability and social engagement across the 
board remain at the top of the agenda for the German 
Tea & Herbal Infusions Association and its members.

Yes, times are tough and reasons to be cheerful can be 
scarce. But that’s what makes the German tea industry, 
set to grow even further, such a refreshing exception. 
The industry enjoyed a strong year in 2023. A slight 
decline (1.3%) in consumption notwithstanding, the 
fondness for tea across the nation remains very much 
intact. In fact, revenues for tea manufacturers increased 
in 2023, driven by inflation-driven price hikes. Moreover, 
premium tea blends rolled out with intricate production 
processes also helped boost retail demand.

A cup of tea solves everything
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As you like it
A glance at the numbers reveals a very wide range of 
tea drinkers out there - Germany is no exception. And 
favourites vary depending on the products and the 
people who buy them. Herbal and fruit infusion blends 
reign supreme, followed by black tea, then single-variety 
herbal and fruit infusions like peppermint. Green teas 

are anchored as the number four drink of choice and a high 
demand for certain specialities saw sales increase in 2023. 
Non-flavoured herbal and fruit infusion blends were also 
sought after last year, with sales climbing 4.4 percentage 
points from 2022 to 2023. Meanwhile, the organic share 
across all products dipped slightly, settling at 15.5%.

44,9  %

10 / / /  ENJOYMENT

Herbal and fruit infusions
single varieties

Herbal and fruit infusions
blends

Black teas

Green teas

22,5 %

24,6 %

8,0 %

Dear East Frisians
If tea drinking were an Olympic sport, East Frisians 
would already be drowning in gold medals. Consum-
ing an impressive 300 litres of black and green tea 
per capita each year, they remain the undisputed 
world champions of tea drinking, downing more 
than ten times the amount of the rest of Germany 
combined.

When it comes to black and green teas, it’s a close-run 
comparison - 54% of teas were sold loose as opposed 
to 46% bagged. A much clearer distinction for herbal 
and fruit infusions saw 88% sold in bags and just 12% in 
loose form.  This meant that sales of loose teas rose by 
two percentage points.

54 % 46 %

300 L
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Germany's love affair with herbal and fruit infusions 
shows no sign of abating, with domestic consumption 
reaching 39,789 tonnes or 40.5 litres per tea in 2023. Be 
it the soothing effects of chamomile, peppermint & co. 
or the refreshing variety of blends on offer, these drinks 
have become staple fixtures in most German households. 
Viewed as healthy, diverse or trendy, they can be en-
joyed lightly sweetened or without sugar entirely, come 
summer or winter. Blends are particularly popular, with 
manufacturers crafting concoctions from 400 different 
plants and plant parts. 

A haven for herbal and fruit infusions

Flavoured
blends

24,2 %

Non-flavoured
blends

20,7 %

Peppermint
8,2 %

Chamomile
4,7 %

Rooibos
2,0 %

Other single 
varieties

Matcha

3,3 %

0,4 %

Fennel
3,9 %

Of the 26,500 tonnes consumed in 2023, 14,257 tonnes 
were flavoured blends and 12,243 tonnes were non-fla-
voured, with demand growing for the latter.
Manufacturers continue to release a steady stream of 
new and creative products to pique consumer interest. 
Rooibos and matcha, for example, also fall under the 
herbal and fruit infusion umbrella. And matcha in par-
ticular, rich in caffeine, is well on the way to cult status, 
with 213 tonnes consumed. Cold-brew teas and ready-
to-drink variants, meanwhile, are gaining traction among 
younger target groups and the athletically inclined.

The figures shown above apply to the overall tea market.

While most teas, herbal and fruit infusions are still 
purchased from food retailers or discounters, the many 
specialist tea shops up and down the country retain 
a firm and loyal following, for black and green teas 
above all. Customers relish the expert advice on offer, 

In 2023, 60% of teas, herbal and fruit infusions were 
sold in food retail and discount stores, cementing their 
position as the primary distribution channels. Drug-
stores, health food stores and pharmacies saw signifi
cant growth, claiming 11.1% of sales, neck and neck 
with specialist tea shops at 10.7%. The out-of-home 

Sought-after special-tea stores

(Almost) all roads lead to tea 

whether seeking out specialities and rarities or hunting 
down their own favourite blends. The share of teas sold 
through these outlets remained well above 10%.
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The figures illustrated above show the market share distribution within the total market of 59,020 tonnes in 2023. 

market, after a marked recovery in 2022, has stabilised. 
Restaurants and bulk consumers accounted for 3.8% 
of all tea consumption. Online and mail order tea sales 
continued to climb, with sales rising another 0.6 per-
centage points to 3.3%. 

39,7 %
Food retailers

5,0 %
Food processing industries

19,1 %
Discounter

3,3 %
Online and mail order retail

0,2 %
Other

2,6 %
Other B2B sales channels

11,1 %
Drugstores, health food 
stores & pharmacies

4,5 %
Specialty international food 
shops

10,7 %
Specialist tea shops

3,8 %
Hotels & catering
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Germany-wide tea market

8,0 %

24,6 %

2,0 %

0,4 %

3,9 %

4,7 %
8,2 %

20,7 %

24,2 %

3,3 %

Green tea

Black tea

Rooibos

Matcha

Fennel

Chamomile
Peppermint

Non-flavoured
blends

Flavoured
blends

Others

32,6 %
Black and green tea

67,4 %
Herbal and fruit infusions
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Innovation and inspiration

Make mine an organic

The diversity of tea is also reflected in a constant stream 
of new product ideas. Both tea lovers and novices alike 
can find inspiration in the wealth of new creations from 
German manufacturers. Whatever you fancy, one of 
many specialties or a brew from an emerging grower, 

From niche product to bestseller, cold-brew teas have 
firmly established themselves with a large fan base. 
Thanks to a special manufacturing process, these tea 
bags can be steeped in cold water. The result: a hassle- 
and sugar-free thirst-quencher that can be prepared 
quickly and easily, even on the go. Another innovative 
product from German tea manufacturers that's hitting 
the spot with consumers.

Following a fractional decline the previous year, the organic share of teas, herbal and 
fruit infusions sold dipped again in 2023, but only marginally, by 0.1 percentage points. 
So even given inflationary pressures on prices, the high proportion of organic products 
remains almost untouched.

Organic market share

Cold-brew teas

enjoyment comes guaranteed. A cup of tea embodies 
lifestyle, tradition, pleasure, everyday moments, special 
occasions, mindful nutrition and sustainable living. It’s a 
daily staple and a cherished and coveted custom.

~ 1 %
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German companies imported a total of 46,248.6 
tonnes of tea last year. Of this, 19,511.6 tonnes were 
re-exported, either unprocessed or after refinement, 
and 19,321 tonnes were consumed domestically. 
The remaining quantity went towards replenishing 
company inventories. The 9.3% decline in tea imports 
in 2023 can be attributed to well-stocked inventories 
and a lower availability of teas that met the companies' 
high quality requirement standards. 

Rising imports and exports

Germany’s key tea market suppliers 

Securing second place, Sri Lanka claimed a 19.5% 
market share in 2023, outpacing China for the first time 
in the rankings of German tea suppliers. This island 
nation, slightly smaller than Bavaria, shipped 9,030.2 
tonnes of tea to our shores. The split between black 
and green teas stood at 8,898.3 tonnes to 131.9 tonnes, 
respectively. 

131,9 tonnes of green tea
8.898,3 tonnes of black tea

India back on top. A total of 10,966.5 tonnes of tea were 
exported from India to Germany in 2023. With an im-
pressive 23.7% of total tea imports, India has recaptured 
its title as Germany's top supplier. As well as 10% of our 
green tea, the subcontinent also contributed a healthy 
27.7% of our black tea. Overall, India boosted its share 
by 2.4 percentage points, representing an increase of 
73.1 tonnes.

1.036,8 tonnes of green tea
9.929,7 tonnes of black tea

Africa in fourth place, with imports, including Kenya, 
Tanzania, Zimbabwe and others, decreasing by over 
1,400 tonnes from 2022 to 2023. Nevertheless, with 
5,277.3 tonnes and an 11.4% market share, the con
tinent remains a significant supplier. The continent even 
outpaced Sri Lanka in green tea, claiming almost 1.7% of 
the market share.

Beyond the big four suppliers, the procurement scope 
for Germany stretches far and wide, including Argenti-
na, Brazil, Japan, Nepal, Korea and Georgia. A diverse 
array of nations, each of which serving up its own vari
eties, spawning a wealth of specialities that invite tea 
drinkers to explore and savour.

173,2 tonnes of green tea
5.194,1 tonnes of black tea

China slips to third place. The “Middle Kingdom” sup-
plied a total of 8,870.2 tonnes to German teamakers, 
which marked a decline of 20.6% or 2,300 tonnes com-
pared to 2022. It remained, however, the top supplier of 
green tea, with 6,704.1 tonnes shipped in 2023, com-
manding nearly 65% of this segment.

6.704,1 tonnes of green tea
2.166,1 tonnes of black tea



18 / / /  PROCUREMENT

Fascination tea
Aficionados of tea have had much to look forward 
to in recent years as the borders of this beverage ex-
pand. Alongside established tea-producing nations, 
more and more smaller countries are also cultivat-
ing tea. This trend has helped underpin economic 
development, job creation and the emergence of 

Overcoming challenging climate conditions with 
great enthusiasm, Nepal's small and dynamic 
farms produce, in contrast to its tea neighbour 
India with its huge tea gardens, a diverse range 
of white, green, black and oolong teas. Their 
high-quality, distinctive specialities are increas-
ingly finding their way to Europe, Japan and 
North America. Quality-first is the mantra here 
and there is a clear drive to create distinctive 
specialities for the global market.

South Korea is a tea nation on the rise, where 
tradition and innovation go hand in hand. Most 
of the tea is harvested in the south, which boasts 
an ideal climate and fertile soil and is still largely 
harvested by hand, with high quality in mind. A 
new generation of producers are breaking new 
ground by combining classic methods of making 
tea with modified roasting or new micro-grind-
ing processes. Awareness of health, high ethical 
standards and sustainability have all spawned 
new trendy teas that are tailored to the needs of 
young target groups.

new tea styles and specialities in these regions.
Cultivation methods in the newer tea-growing coun-
tries are adapted to local climatic conditions, with 
young tea pioneers prioritising sustainability, organic 
farming and fair working conditions. Let's explore a 
few of these up-and-coming tea nations:

Nepal

South Korea
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In the shadow of the tea powerhouses China and 
Japan, Vietnam is transforming its tea industry to 
become a force to be reckoned with. And while 
its teas may not have reached the required Euro-
pean standards before, things are very different 
now. The Lao Cai province, for instance, now 
produces outstanding organic green teas that 
satisfy even the most discerning palates. Viet-
namese tea is on the rise and here to stay.

Back in the day, Georgia was very much a nation 
on the tea map, producing up to 150,000 tonnes 
a year. And while these figures fell away some-
what after the Soviet Union collapsed, it remains 
an important industry player. Nowadays, around 
2,000 tonnes are produced here each year mak-
ing it something of a sleeping giant. And right on 
cue, new and emerging initiatives are trying to 
wake that potential up. Although tea from the 
country remains an insider tip and is  somewhat 
scarce, this is a market on the move.

Since the mid-1990s when tea plant seedlings 
were introduced, New Zealand's budding in-
dustry has shown immense potential. Currently 
harvesting top-tier teas from 40 hectares, more 
brews from the land down under are eagerly 
awaited.

Tea is increasingly coming onto the radar in 
countries like Myanmar, Rwanda and Colombia. 
What can only be described as a dynamic devel-
opment shows how tea is becoming more and 
more important worldwide.

Vietnam

Georgia

New Zealand

Asia. Africa.  
South America.
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Yes, you read it right! Over and above their relaxing 
and invigorating properties, teas are also fascinating 
and beguiling products. And German tea manufac-
turers know their stuff when it comes to rolling out 
blends that grab customers‘ imagination. Working with 
400 different plant parts from 300 different plants 
worldwide, it’s no wonder innovation continues to 
thrive. Alongside ever-popular single-variety classics 
like chamomile and peppermint, many other blends 
line the shelves and invite consumers to embark on 

Teas: Exciting mood-makers

It’s always time 
for tea
Teas, herbal and fruit infusions are true all-rounders. 
Sipped and savoured whenever it’s tea o’clock, they 
can also stimulate or calm as required. And sometimes, 
they're simply a welcome means to an end –
a low-calorie thirst-quencher or a quick caffeine 'kick' 
to get you in gear. Whatever the occasion, there's a tea 
to suit – Teas, herbal and fruit infusions tend to enrich 
our daily diet to boot. They're trendy and functional 
products that tick the wellness box, let people express 
themselves or simply soothe during downtime. Young-
er and sportier fans of tea particularly appreciate brews 
with benefits like vitamin supplements. In short, the 
evolution continues apace, with tea manufacturers
eagerly embracing and anticipating current trends as 
they roll out new products.

For more statistics
www.teeverband.de/presse/marktzahlen/id-2023/

new taste adventures. The ingredients for herbal and 
fruit infusions come from large cultivated areas or wild 
collections, many of which are still harvested by hand. 
They're a source of joy that still secures livelihoods in 
many regions.

Cherished at home and abroad

Not every tea that makes it to Germany stays here of course. In 2023, German tea manufacturers exported 
19,511.6 tonnes of black and green teas to 102 different countries, against a total import volume of 46,248.6 
tonnes from 83 countries. Germany‘s tea products are widely acclaimed and valued worldwide for their high qual-
ity. Among the customers first in line for “Made in Germany” tea are 26 EU states and the USA.

tonnes from

tonnes to

countries

countries
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Export or consume:
the producer’s dilemma

In 2023, of the 6.6 million tonnes of tea produced worldwide, about 1.7 million 
tonnes were exported and the remaining 4.9 million tonnes consumed directly in 
the countries of origin. In other words, global production has more than doubled 
since 2004. The other standout figure is the export quota of producing countries – in 
ongoing decline since 2004. As high as 47.5% in 2004, it was just 26.3% last year. All 
the same, the ratio of export to domestic consumption varies greatly depending on 
the producing country.

Kenya

India

China

Sri Lanka

Kenya, which exports nearly all its crop, retained its top spot among 
global tea exports. It produced 570,260 tonnes of tea, 522,915 
tonnes of which were shipped overseas. Overall, year-on-year 
exports climbed by over 72,000 tonnes.

The tea industry continues to flourish in India, with production 
climbing by 2,470 tonnes to reach a robust total of 1,367,700 tonnes 
in 2023. 225,000 tonnes of this aromatic bounty found their way to 
foreign shores. India cements its place as the world's second-largest 
tea producer after China and fourth-largest tea exporter.

The volume of tea produced in China remains on the up, totalling 
3,250,000 tonnes in 2023. Of this, ‘only’ 367,444 tonnes were 
exported, reflecting the soaring domestic consumption in this tea 
powerhouse.

Sri Lanka remained the third-largest tea exporter in 2023, produc-
ing just over 256,040 tonnes of tea and shipping 239,195 tonnes 
abroad. This left just 16,845 tonnes for the home market.

Export

Export

Export

Export

Own consumption

Own consumption

Own consumption

Own consumption

For more statistics
www.teeverband.de/presse/marktzahlen/id-2023/

23MARKTSEGMENTE  / / /

The major tea market players
While figures fluctuate annually, four major tea-producing countries have long 
dominated proceedings. China leads the way, followed by India, Kenya and Sri Lanka. 
Producing nearly 50% of all global output, China remains by far the “key player” in 
the vast world of tea. The volume of second-placed India, for example, did not even 
reach half of China's production.

Kenya
570.260 tonnes

Sri Lanka
256.040 tonnes

8,6 %

3,9 %

Other countries
1.159.449 tonnes 

17,6 %

China
3.250.000 tonnes

49,2 %

20,7 %India
1.367.700 tonnes
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Peppermint 
and mint

Trends and tea-versity: 
What consumers cherish above all

Varieties and flavours

More and more of us want to eat and drink healthily. And it’s a mindset tailor-made for enjoying the welcome 
variety of teas, herbal and fruit infusions on offer. With a vast array of types and flavours available, consumers 
keen to discover, sample and enjoy are spoilt for choice. But despite this diversity and innumerable products sold 
in specialist shops, online stores, food retailers and drugstores, clear favourites and current trends still emerge, in 
both the tea, herbal and fruit infusion categories.

For black and green teas, specific varieties trend among 
consumers. And if you prefer herbal and fruit infusions, 
flavour profiles are top of mind. Why the distinction? 
The dictionary defines tea as a beverage exclusively 
made from the leaves, leaf buds and/or tender stems 
of the Camellia sinensis plant. Herbal and fruit infu-
sions, conversely, are composed by tea tasters using 
400 different plant-based raw materials. These include 
plant parts like berries, fruits, leaves, roots and more – 
many of which are still harvested by hand or collected 
in the wild. Tea manufacturers then tap into this vast 
pool of renewable resources to create mainstream 
infusions alongside a constant stream of new and 
attractive market compositions. 

The current top five consumer favourites in both 
categories are:
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Japanese green tea
(e.g. Sencha, Gyokuro)

Black tea with a 
citrus note

(e.g. Earl Grey)

Flowery tea 
(e.g. Darjeeling First 

Flush, Oolong)

Strong black tea
(e.g. English Breakfast, 
Ostfriesentee)

Jasmine tea

(natural) 
Herbal blends 

Citrus tea

Fennel-Anise- 
Caraway

Berries

Top 5 varieties 
(tea category)

Top 5 flavoured varieties
(herbal and fruit infusions category)
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Tea: 
Innovative,
sensual 
and sensible

26

What tea purchasers prioritise

What consumers love

The tea market is as diverse as the leaves it steeps. From product features to ethical 
values and economic considerations, tea sales encompass a complex brew of per-
sonal motivations, time-honoured quality expectations, and evolving societal norms. 
All of which means today's tea lovers are laser-focusing on sustainability above all 
- from leaf to packaging, supply chain transparency, and fair trade practices. Health 
benefits remain a hot topic, but wallet-friendly options are also coming to the boil as 
price sensitivity simmers.

Whatever the target audience is after, be it a balanced diet, more sport and fitness, 
a healthy lifestyle, or a conscious enjoyment culture - tea manufacturers capture 
the zeitgeist with their products. At the time of going to press, the following themes 
were setting trends among consumers and in the industry.

Functional teas
Teas with added benefits are those that tick the box 
for consumers. Whether it’s added value in the form 
of vitamins and minerals or wellness and beauty 
attributes, these are the go-to products for those who 
expect a little more from their drink.
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Milk teas
Consumers here are also discovering milk teas, which 
have long been popular in Asia. Strong black teas, often 
from Africa and India, are consumed Hong Kong-style 
with milk and sugar as tea lattes. Or classic teas are 
refined with fruits, milk, syrups, cream, and other top-
pings. The fan base for these tea specialties is notice
ably growing in Germany.

We savour while sober
Alcohol is “out” – or so say many younger consumers. 
Whatever your age, Gen Z or older, a good time need 
not involve 'getting merry' these days. But tasty and 
stylish drinks are still very welcome. Enter the burgeon-
ing non-alcoholic mocktail segment, many of which are 
blended with teas, herbal and fruit infusions.

/ / /  MARKET TRENDS

Cold-brew teas
The perfect answer for those in search of low-calorie 

and varied refreshment. Quick and easy to make with 
ice-cold water, this is a market sector very much on the 

“up”, thanks to a sporty and younger target audience.
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All in one!
Key facts for the 2023 tea year at a glance 

40,5 L

27,7 L

Herbal and 
fruit infusions

Black and green tea

68,2 L of tea was drunk 

East Frisia drinks more tea than anywhere else in 
the world.

per person

CONSUMPTION TEA WORLD CHAMPIONS

SALES

(The percentage of herbal and fruit infusions sold in 
bagged form.)

88 %

(The percentage of black and green tea  46 %
sold in bagged form.)

Flavoured blends are particularly popular when it 
comes to herbal and fruit infusions.

MARKET SEGMENTS

SALES

German tea manufacturers exported

countries.

to
tonnes of tea

300 L

per person in Germany

Broken down to:

24,2 %

A cool
cups of tea were downed each minute.

90.000
CONSUMPTION

Peppermint, chamomile and fennel are still among the 
most popular herbs in Germany.

China, India, Kenya and Sri 
Lanka are the world's largest tea 
producers. Kenya is the world's 
leading tea exporter and China 
has the highest domestic con-
sumption.

More and more people are
going for cold-brew and 
functional teas with added 
benefits in every brew – above 
all the Gen Z-ers.

Almost 60 % of teas, 
herbal and fruit  infu-
sions were purchased 
in food retailers and 
discounters.

of teas sold were of organic quality.

SUSTAINABILITY

PREFERENCES

SALES CHANNELS

MARKET TRENDS

PRODUCING COUNTRIES
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